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AypoTiIKO gic00nua EAAadog
(eurostat)

2010= -4,3%
2011= -5,3%
2012= -2%

2013= -4,7%
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TipéEg Eupwrin 2012 (eurostat)

PpouTa +5%
Kpaci +6%
Ppéoka Aaxavika +8%

EAaioAado +1%
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AypoTIKO g1000nua 2013
(eurostat)

EAAGOa -4,7%
lommavia +10%

ItTaAia +9%
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AVTAYWVIOTIKO TTAEOVEKTNHO:

OT10NTTOTE ONUIOUPVEI
MEYAAUTEPEC TTWANTEIC N
TTEPIOWPI0 KEPOOUC EVAVTI
TOU avVTaYWVIOUOU!
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2. T0 KATAAANAO PEPOC
Tnv KATGAANAN OTIVUN
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“If you do not
have
a competitive
advantage, don’t
compete.”
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Philip Kotler: “Marketing is
the science and art of explo-
ring, creating, and delivering
value to satisfy the needs of a

target market at a proﬁt}




There is only one winning strategy. It
is to carefully define the target
market and direct a superior
offering to that target market.






